
EVENT DATE
The event will take place Wednesday, June 24, 2026.

This 4th European edition reflects a growing level 
of engagement that we aim to build upon, while 
continuing to evolve the event.

1/ Key organizational principles
To ensure the success of the event, the following fundamental points must be respected:
• Maintaining a common date for coordinated mobilization;
• A clear and impactful message emphasizing the safety of highway patrollers and driver responsibility;
• An international and multilingual commitment to adapt to local realities and maximize impact.

2/ Suggested activities and 
animations
To capture the attention of truck drivers and the general 
public, several types of activities  
can be implemented:

Interactions with drivers (suggestions)
• �Exchange booths with patrollers and patrol agents;
• �Accident and hazardous situation simulations  

on highways (e.g., damaged vans);
• �Demonstrations of safety devices (reflective vests, warning 

triangles, etc.).

Awareness workshops (suggestions)
• �Express training on best practices when encountering 

roadworks and maintenance teams;
• �Testimonials from patrollers and drivers who have 

experienced risky situations;
• Quizzes and educational activities on road safety.

Useful services for drivers (suggestions)
• �Free health check-ups (blood pressure checks, ECG, 

prevention advice);
• �Distribution of practical equipment in She Works I Care 

colors (tire pressure gauges, sunshades, reflective vests);
• �Complimentary coffee and snacks to encourage informal 

exchanges.
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5/ Engaging drivers
• �Adopt a friendly and accessible approach, with simple 

touches (coffee, snacks), and use short, visual, easy-to-
understand messages.

• �Encourage interaction and highlight feedback  
to strengthen the impact of the initiative.

6/ Debriefing
To ensure the effectiveness of future editions, maintain 
the debriefing process, notably through post-event video 
meetings.

3/ NEW: a Sport & Health activity
This year, beyond prevention messages, particular attention will be given to the well-being and physical condition of 
drivers, who are highly exposed to sedentary lifestyles, a major issue that impacts alertness.

New workshops focused on mobility and the prevention of musculoskeletal disorders (MSDs) will be offered. These 
workshops will encourage the practice of simple exercises during breaks, addressing two key priorities: drivers’ health 
and road safety.
> Objective:  to make the “active break” a new lever for prevention.

Organization guidelines
• �Provide a volunteer facilitator (no specific sports 

background required) and a clearly identified dedicated 
space. No specific equipment is needed: a simple 
canopy is sufficient. Adding music and benches can 
enhance comfort and attractiveness.

• �Ensure the workshop is visible: it contributes to the 
event’s atmosphere and encourages interaction, 
including with patrollers invited to take part.

Two tools available
• �Mobility awareness sheet (MSD prevention) 

Customizable A4 sheet (Word format), easy to print. 

 
To be distributed to truck drivers on the day  
of the event and displayed on-site, particularly  
in rest area facilities.

> Objective: to explain the benefits of active breaks and 
provide simple exercises to replicate

• ��Facilitator Guide for “Sport & Health” workshop leaders 
Content developed with professionals (coaches, 
physiotherapists). 
To be shared in advance with volunteer facilitators.

> Objective:  to provide guidance and practical tips to 
support workshop facilitation.

4/ Communication tools and materials
Common communication kit (provided by our agency)
This press and social media kit in She Works I Care branding includes:

• A Word-format press release, fully customizable (with your logos, photos, and content);
• A greatly expanded press kit this year;
• Customizable templates for social media posts (Facebook, LinkedIn, Twitter);
• �A common hashtag to share communications across various social media platforms: #SheWorksICare  

(must be used consistently to maximize visibility across social media).

Digital strategies and engagement 
(suggestions)

• �Pre-event campaign on social media with shares of 
aftermovie videos or photos from previous editions;

• �Encouraging experience-sharing through online 
testimonials;

• �Broadcasting short and impactful messages on highway 
variable message signs (VMS);

• �Live broadcast on the event day with invited 
concessionaires from participating countries to 
exchange in real-time (and replay available post-event).

• �After the event: highlight the mobilization within the 
European dynamic by sharing, for example, a map or 
key participation figures on social media.

Multilingual materials (Suggestions)
• �Translating materials for the event day into multiple 

languages, considering truck drivers’ nationalities (e.g., 
English, Spanish, Polish…);

• �Using instant translation apps to facilitate on-site 
communication (Google Translate...).
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